
Living & Breathing the Organic Way of Life – the only way to do Business!
Organic and Natural Enterprise Group manufactures a range of certified organic products that are unrivalled in their purity and 
which contribute positively to the quality of people’s lives and the ecology of our planet. This is impressive enough as these 
products were the world’s first of their kind, however even more impressive is the fact that the company itself can also be 
considered a living and breathing example of an organic way of life; and hopefully an example of the way business should be 
done in the future.

• We have absolutely no harmful waste released from our factory into our waterways via drains (as 
you would expect from a certified organic processing facility). 

• All of our cardboard and paper is recycled, both in our office, and after it leaves our factory. 

• We use eco-friendly suppliers for publication printing, conference materials...

• Our parcels are packed with Envirofill pellets - a starch made from a combination of wheat and potato. 
You can even place them in your compost or on your garden to biodegrade naturally.

• We use GreenFleet to calculate carbon emissions generated by delivering our products all around the world. It has been 
determined that with current sales volume, 118 tons of CO2 are emitted annually. ONEgroup have therefore agreed to plant 
sufficient native trees to offset these carbon emissions and revisit their volume on a quarterly basis to ensure an adequate 
amount of trees are planted to stay carbon neutral. www.greenfleet.com.au

• Our production facility’s carbon emissions have been neutralised by paying for renewable energy such as wind and solar 
power to be fed into the grid to replace the fossil fuel energy once used. This has been achieved through the accredited green 
power company Climate Friendly. www.climatefriendly.com

• Support of the David Suzuki Foundation. At ONEgroup we believe that what goes around comes around and one of our paths 
of giving back is our support of the David Suzuki Foundation, to help further their work in preserving our environment. We 
chose the David Suzuki Foundation for two reasons. Firstly we admire David himself as a responsible 
scientist in today’s world community. And secondly, that since 1990 the David Suzuki Foundation has 
worked through scientific research and education, to find ways for society to live in balance with the 
natural world that sustains us. As people in business, we know that our economy is 
totally dependent on our ecology and not the reverse. www.davidsuzuki.org

Animal Testing FAQ:
Q: Are you a cruelty free (to animals) company? 

A: Of course! The only animals we test on are the party-animals amongst the factory and office staff! We do not test any of our 
products, or ingredients on animals - nor do we ask any of our suppliers to test on our behalf. 

Q: Do you buy ingredients from other companies that test on animals? 

A: No. Most of our suppliers are organic farmers, or intermediaries. 

Q: Why do you not have the animal cruelty free logo?

A: Our ingredients are all food-based ingredients, which is why the animal testing is a moot point for us. Any ingredient used in 
cosmetics, by law, must be tested on animals - so the bunny logo is really misleading! It’s not difficult for ANY company, even 
ones that use ingredients that have been tested on animals, to get the logo. As long as none of its products and none of its 
product ingredients have been tested on animals by it, by anyone on its behalf, by its suppliers or anyone on their behalf at 
any time within a period of five years immediately preceding the date of application for accreditation. But make no mistake - 
ALL chemicals have been tested on animals at some time in the past. 

When you next buy something ask yourself does this company care about me, my health, the future, the environment 
or the planet? You can be assured that ONEgroup does 100%.
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